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GRAPHIC DESIGN WEB DESIGN
DIGITAL DESIGN BRAND IDENTITY
FRONT-END DEVELOPMENT Ul/UX

DIGITAL STRATEGY

I'm Bart, a graphic and web designer based in Athens, working across
branding, web design, and digital content for over a decade.

My path has been a mix of hands on production and technical problem
solving, from building brand identities and print work early on, to designing
and coding HTML newsletters for enterprise clients, to developing full
websites and digital experiences today.

| like sitting at the intersection of design and code. Being comfortable across
the full toolset, from visual design software to hand coded front end, means |
can take a project from concept to a fully working product without losing the
original idea along the way. Experience in CRM and newsletter work taught me
to design with data and performance in mind, not just aesthetics. A/B testing,
engagement, and real world results shaped how | approach visual decisions.

As a freelancer | help small businesses and personal brands build identities,
websites, and content that actually work for how they operate. No bloated
orocesses, just clear, considered design.
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BRAND IDENTITY « BART PYCHVYNSKI « PORTFOLIO

Linky

Industry: Ticketing & SaaS

) (-1 A0 o &\ _ 0
Goal: Design a brand identity flexible enough to unify \\ | _'
a consumer app and a business SaaS platform under

one visual system.

Problem to solve: Build an identity that speaks to
independent artists (creative, informal, energetic)
and venues/business operations.




. .
Olinky
. .

elements from the brand identity document given to the customer




2.1 COLOR PALETTE

HEX: 43AA6F HEX: 8BADOA9 HEX: C5E8D4

RGB: 67 - 70 - 111 RGB: 138 - 208 - 169 RGB: 197 - 232 - 212
CMYK:73:-9-75-0 CMYK:34-0-19-18 CMYK:15-0-9-9

HEX: 0A2E36 HEX: 86D7E9
RGB:10 - 46 - 54 RGB: 134 - 215 - 233

CMYK: 81:-15-0-79 CMYK:42-8-0-9

HEX: EE6055 HEX: F49690 HEX: FBDCDA
RGB: 238 - 96 - 85 RGB: 244 - 150 - 144 RGB: 251 - 220 - 218
CMYK:0:-60-64-7 CMYK:0:-39-41-4 CMYK:0+12-13 -2

Green is the core colour
and should be the most
dominant colour in any
designs.

Denim color is a secondary
color and should be used
as 'pops' of

colour alongside the more
dominant Green.

Pale Red is a seconddary
color as well and should
be uses in order to idicate
the importance in viusal
communication.

BRAND

IDENTITY « BART PYCHYNSKI « PORTFOLIO

HEX: E6E6E6
RGB: 230 - 230 - 230
CMYK:0:-0-0-10

The greyscale should be used especially for text along the visual com-
munication, especially on the white background.




3. TYPOGRAPHY

Zen Maru Gotbhic is a rounded san serif family that gives a soft
and natural impression due to the deep rounds in the corners.
Because of this unique soft impression the thin weight is also
easy to use in any scenes. Cute and fashionable, soft and easy
for any communications.

This font is licensed under the Open Font License.

BRAND IDENTITY « BART PYCHYNSKI « PORTFOLIO

ABCDEFGHIJKLMNOPQRSTUVWYX/Z
A C abcdefghijklmnopgrstuvwyxz
ABIAEZHOIKAMN=ZOMNPXTYPXYQ

aBy0ednNBIKAUVEOTTIODOTUDX W
12345678901@#$%N&™*

Light + Used for body copy and captions.

ABCDEFGHIJKLMNOPQRSTUVWYXZ
A C abcdefghijklmnopgrstuvwyxz
ABIAEZHOIKAMN=OMPZTY®XWQ

aRydelnNOIKAPVEOTIPOTUGXWW
1234567890!@#$%N&*

Regular « is perfect for paragraphs and long blocks of copy
as it's clean and easy to read.

ABCDEFGHIJKLMNOPQRSTUVWY XZ
A C abcdefghijklmnopqgrstuvwyxz
ABIAEZHOIKAMN=ZOMPZTY®XWYQ

aByoelNOIKAPVEOTIPOTUPX YW
1234567890!@# $%N&*

Medium - is handy for subheaders or for bits of
information we think are important but we don't want to shout too loud.

ABCDEFGHIJKLMNOPQRSTUVWYXZ
A C abcdefghijklmnopgrstuvwyxz
ABFAEZHOIKAMNZOMNPETYOXWQ

aByoelnOIKAPVEOTTPOTUDX YW
1234567890!@#$% " &*

Bold - is great for headers and highlighting important pieces
of information we really don't want our readers to miss.




4. ICONS BRAND IDENTITY « BART PYCHYNSKI « PORTFOLIO

@ /s
o

and it's content.

lcon's primary role is to guide a visitor or a

reader through the better visual communication. Z

Icons play a large role in the linky brand strategy
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elements from the brand identity document given to the customer



GunGan

Industry: Manufacturing (Inflatable Attractions)
Year: 2023

Goal: Design a brand that presents a technical, safety-
certified product range as trustworthy and premium,
while staying playful enough to match the product
itself.

Problem to solve: Balance two competing needs in
one storefront, B2B buyers (rental businesses, event
organizers) who need specs, certifications, and
oricing clarity, and the emotional, colorful appeal of
the product itself, without the visual communication
feeling either too corporate or too childish.

BRAND

IDENTITY

BART PYCHYNSK /|

PORTFOLIO
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COLOR PALETTE

ORANGE

HEX: FO5A28

C: 0% R: 240
M:80% G: 90
Y: 95% B: 40
K: 0%

PANTONE: 172 C

BLUE DENIM

HEX: 003049

C:100% R:0
M: 76% G: 48
Y: 46% B: 73
K: 44%

PANTONE: 2767 C

:85% R: 1 HEX: OB7FAS8
M:40%  G:127

Y:20% B: 168

K: 1%

ANTONE: 7689 C

WHITE TO BLACK

BRAND

IDENTITY « BART PYCHYNSKI « PORTFOLIO

PRIMARY TYPEFACE

Extralight
ABCCDEEFGHIJKLEMNOOPQRSSTUVWXYZZZ
agbccdeefghijkitmnopqgrsstuvwxyzzz
12345678901 @#HE %A ()<>?/

Regular
ABCCDEEFGHIJKLEMNOOPQRSSTUVWXYZZZ
aqbccdeefghijkltmnopqgrsstuvwxyzzz
1234567890! @#HE$%A&* () <>?/

Bold

ABCCDEEFGHIJKLEMNOOPQRSSTUVWXYZZ?Z
agbccdeefghijklimnopqrsstuvwxyziz
1234567890! @ #€$%A&* () <>?/

Black

ABCCDEEFGHIJKLLMNOOPQRSSTUVWXYZ22Z
agbcédeefghijklimnopqrsstuvwxyzzz
1234567890! @ #€$%A&*()>?/
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Dear Mr. Smith,

Loerem ipsum dalor =it amet, consectef

dolore magna aliqua. Ut enim ad minim

commodo consequat. Duis aute lrure e

nulla pariatur Excepteur sint oec aecat ol

id est laborum.

Lorem ipsum delar sit amet, consectet

dolore magna aliqua, Ut enim ad minimy

commodo consequat, Duis aute jrurs g

nulla pariatur. Excepteur sint occaecat ¢y

id est labog um.Lorem |
1

RSUm dolor sit am

Ibore et dolore magna aligua. Ut enim

elit, sed da eiusmad te mpor incididunt ul

trud exercitation

e

o Boczna 4/310, 50.502 Wroclaw G

(g GUNGAN

Deaar Mr. Smith,

March. 20 20721

Lorem ipsum dolar sit amet, consectetur adipiscing elit, sed da elusmaod tempor incididunt ut labore pi
ua. Ut enim ad minim veniam, quis Nostrud exercitation ullame o laboris

dolore magna alig

tisi ut aliquip ex ea
Commodo consequat. Duis aute irure dalor in reprehenderit in voluptate velit essa cillum

'I-':‘I'.-rl" =1 1|'::_‘|..'
nulla pariatur. Excepteur sint oCcaecal cupidatat non Proident, sunt in « ulpa qui officia deserunt mollit anim
id est laborum

Lorem ipsum dolor sit amet, consectetyr adipiscing elit, sad
Ut enim ad minim veniam,

commodo canseqguat. Duis

do eiusmod tempor incididunt ut labore et
dolore magna aliqua. quis nostrud exercitation ullamceo laboris nisi ug aliquip ex ea
aute irure dolor in reprehenderit in voluptate velit esse

atl non proident

Cillum dolare ey fugiat
nulla pariatur, Excepteur sint Sccaecat cupidat « SUNt in culpa gui officia deserunt mollit anim
id est laborum.i orem ipsum dolor sjt 4mMet, consectetur adipiscing elit, sed do eiusmaod tempor incididunt

L

labore et dalare magna aliqua. Ut enim ad minim veniam

mpor incididunt ut labore et dolore magna :

» QUis nostrud exXercitat

on consectetur adipiscing
elit, sed da eiusmod te

ligua. Ut enim ad minim VEniam, quis noc
trud exercitation

LE P g

0 Boczna 4/310, 50.500 Wroclaw e kentakt@gu ngan.pl @ +48 533 353 508

Www.gungan.pl
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-MAIL SIGNATUR
& TS HITML CODE

Marcin Szewczyk

Dyrektor Zarzgdzajacy

+48 533 353 596 | kontakt@gungan.pl | www.gungan.pl
D e

GunGan Sp. zo.o. ® NIP: 8992819315
Adres do korespondencji: Boczna 4, 50-502 Wroctaw

BRAND
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Squareb1Stuaio

Industry: Architecture & Design Studio
Year: 2024

Goal: Design a complete brand identity, visual identity,
website, and print material that reflects a modernist,
materials-driven architecture practice.

Problem to solve: Translate an architecture studio’s
design philosophy (clarity, restraint, natural materials,
human-centered spaces) into a brand system that feels
as considered and quiet as the buildings themselves,
across digital and print touchpoints.

BRAND

IDENTITY

BART PYCHYNSK /|

PORTFOLIO




BRAND IDENTITY « BART PYCHVYNSKI « PORTFOLIO

White Snowflake Neo Tokyo Grey lvory Black Punch

RGB: 255 255 255 RGB: 241242 242 RGB: 188 190 192 RGB: 35 3132
CMYK: 0% 0% 0% 0% CMYK: 0% 0% 0% 5% CMYK: 0% 0% 0% 30% CMYK: 0% 0% 0% 100%
HEX: #ffffff HEX: #f1f2f2 HEX: #bcbecO HEX: #231f20

RGB: 218 31 44
CMYK: 8% 100% 94% 1%
HEX: #dalf2c

main logo

alternative logo #1 alternative logo #2

°® 6]2 2
studio 61 £

studio

studio

studio
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WEB DESIGN
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elements from the brand identity document given to the customer
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PRINT DESIGN




Natalie Molski

Industry: Personal Brand / Mental Health & Psychological
Counseling

Year: 2025

Goal: Design a personal brand identity, logo, visual
system, website, and print material for a psychotherapist
offering online and in-person counseling to a multilingual,
international client base.

Problem to solve: Build a brand that feels calm,
trustworthy, and human rather than clinical, one that coulad
speak credibly to a diverse, international audience. A key
challenge was designing a website and messaging system
that worked seamlessly across four languages (German,
English, Polish, and Greek), ensuring the tone and warmth
of the brand held up for expats navigating a new country
just as well as for local.

BRAND IDENTITY @

BART PYCHYNSKI| o

PORTFOLIO




Main logo

BRAND IDENTITY @

BART PYCHYNSKI o

Secondary logo

NV

NV

\

NV

NATALIE MOLSKI
Beyond Healing

N

NATALIE MOLSKI
Beyond Healing

-

NV

PORTFOLIO
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NATALIE MOLSKI




BRAND IDENTITY « BART PYCHVYNSKI « PORTFOLIO

Charcoal Light Grey Pure White

(HEX: #333333) (HEX: #CCCCCC) (HEX: #FFFFFF)

RGB: (51, 51, 51) RGB: (204, 204, 204) RGB: (255, 255, 255)
CMYK: (0%, 0%, 0%, 80%) CMYK: (0%, 0%, 0%, 20%) CMYK: (0%, 0%, 0%, 0%)

Deep Forest Green

(HEX: #1A4CO0C)

RGB: (26, 76, 12)

CMYK: (65%, 0%, 84%, 70%)

AAABCCDEEFGHIJKLEMNNOOOPQRS
SBTUUVWXYZZZ
Manrope

Style Characteristics: Manrope is described as a crossover of various font types, being d a d b CC d e Q f g h | J k l + mnnooo p q [SS B t U

semi-condensed, semi-rounded, semi-geometric, and semi-grotesque. It features minimal . 5 =
stroke thickness variations and a semi-closed aperture. UVWX y yAVAVA

Language Support: The font supports most Latin and Cyrillic languages, making it versatile A B r A E Z H @ | K /\ M N E O rl P Z T Y (D X LIJ Q
for different linguistic contexts.
ABYOELNOLKAYVEOTPOTUDPX YW

Manrope can be downloaded for free from various font repositories such as Google Fonts
and Font Squirrel. It has gained popularity for its versatility and contemporary look. O ’| 2 3 4 5 6 7 8 9
This comprehensive overview provides a solid foundation for incorporating Manrope into

your brand guidelines. -,?!;:I"__() [] {}/\l@#S%A&*+= < > ~
SELYSELf¥x+== <>

A
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PRINT DESIGN
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WEB DESIGN

elements from the brand identity document given to the customer
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PRUCIAK

orofessional photographer - academic

(O\ www.pruciak.com ) Portfolio Website

Ul Design, Front-End Development & Maintenance

Pruciak

fb/ig/in/tw/yt

About v Work

Simon Pruciak is a visual artist, photographer and Director of Photo

Pruciak is also an academic, a researcher, Faculty Lecturer at
University of Cyprus and University of Economics and Humar
Warsaw as well as the Programme Director at the School for the C

Accra, Ghana.

Pruciak’s works are exhibited internationally including Royal Geogra
Society, London; Palais de Nations, Geneva; Centre for Contemporal

and many others.

He is a long distance traveller researching Creative Geographies - t
relationship between Geography and the contemporary Visual Aris.
specialises in photography and video. Currently undertaking a PhD |

Communications at the University of Nicosia.

Pruciak

WEBSITES

BART PYCHYNSK /|

About w

Selected Projects

PORTFOLIO

wWorks Contact
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he ClearZone

Clearance company

(S ademonsias)

Ul Design, Front-End Development & Maintenance

~ e :
HOME ABOUT US SERVICES  CONTACT v

c ,.EAR Z U N E CLEAR?ONE

7 CLEARZONE

CLEARZONE
We Area Top
Clearence

Contact

We Are a Top

LONDON

company

Clearence i
Services We Provide in YG ur A rec Transform Your Spuce In
_ _ London With Our Expert
Transform your space with our reliable, &
c o m q n eco-friendly, and hassle-free clearance Clearance Services.
services. From house clearances to i
ﬁ specialized item removals, we help you :
® refresh your surroundings and restore E.g. John Doe
order.
In Your Area o lerance

Comprehensive house clecrance services E.g. johni@doe.com
designed to refresh your living space =
afficiantly. REQUEST US IN LONDON -

E.g. +1 300 400 5000

3 = e Upload file
REQUEST US IN BRISTOL
Choose File Mo file chosen

@dan Clearance
ransfarm your sutdoor spoace with our

——— —

Transform your space with our reliable, eco-friendly, and
hassle-free clearance services. From house clearances to
specialized itermn removals, we help you refresh your
surroundings and restore order.

skbox

also provide our services in @"
ton - Pertsmouth - Seuthampten - =¥ House Clearance

rnemouth - Salisbury - Swinden - i

REQUEST US IN REQUEST US IN

LONDON BRISTOL

We also provide our services in
Brighton - Portsmouth - Southampton - Bournemouth -
Salisbury - Swindon - Winchester

Contact us for more info.
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Papadopoulou

Food & Beverage Manufacturing

Ul Design » DOPE Studio » 2025

Mn xaveig xpovo!
ZUPTANPWOE Ta OTOIXEIOQ GOU
otn $oppa kai kaAn emruyia!

g
MAMNAAOMUAY

| AIAFQNIZMOS =

[Mape pepoc Twpa
oTn HEVAAN KAnpworn
& KePOIOE

50 MAKETA ME
POIONTA

NMAMAAONMUAY

EmiBero *

FrilBeTo

Kwnte TnAsgpuwyo *

+30 | 69

Email *

email@address.com

EmpePaiwon Email *

email@address.com

D Anlunww OTL ELPOL Avw Twv 18 ETww.

D Eyw Sunfacel koL anodsyopol toug Dpoug ZUPPETOXIG, TOUL
Opoug Xprjong ko trjv Mol Amoppitow.

YMNOBOAH

PLAYSTATION 5
SLIM

AmmoAauos Ta

Auvaprewa Auaywviopou: 06/02/2025 - 19/02/2025

ayarrnuéva cou (9
mPOoIoGVTa

NMAMNAAOMUAU

Huepopunvia Kirjpwaonc: 26/02/2025

LE Oplopeva Kataotripata mbavow va pn SuwatiBevral kamowa and ta mpeldvia mou
anewkovifovrar, Adyw eEAAELDNG Ywpou.

N)NANAAONDAD






/Ok

Regenerative Wellness Clinic

(O\ zoeclinics. com) newsletter

Ul Design & Development

NEWSLETTERS « BART PYCHYNSK

M F
Z O Il e ¥
By Blegerner plivae Weline s Clirec l
Letox

ZOE Bio Regenerative Wellness Clinic Larem ipsum dolor sit amet,

consectetur adipiscing elit
Maorbi quis mollis augue, ac

ndulge vourself with a transformative therapeutic
fermenturn dui.

experience in Santarini!

Learn mare

——

Elite
Wellness

consectebur adipiscing elit.

Whal_ we d':] Morki guis mollis augue, ac

fermentum dui.

Lorem ipsum dolor sit amet,

Z0OE Wellness Programs

]

P

De-Stress
& Recharge

/]

Lorem ipsumn dolor sit amet,

consectetur adipiscing elit.

Morbi quis mollis augue, ac
fermentum dui

Learn more

Signature
Cosmetic

Larem ipsum dalar sit amet,
consectetur adipiscing elit.

SUBSCRIBE

The ZOE Method

5

Nt

DIAGNOSE —»
DETOXIFICATION  —»
REPAIR =

S
3“% REJUVEMATION —>

Z0E Wellness Programs

horbi quis mollis augue, ac
fermentum dui.

Learn more

Have any questions?

Ho

PORTFOL

O



MyIASO

Health Loyalty Program

(o)

Ul Design « DOPE Studio « 2023

IASC

Health Loyally Frogram

KaAwg npbecg #name# oto mylASO

To avranodoTiko npoypappa tou |IAZ() rou

$povTIilEl TNV UYELa OANC TNC OIKOYEVEIQC

KaAwg npOeg oto eminedo Yellow,
MOAIC KEPDIOEC TOUC MPWTOUC COU
novroug!

KaAwg ApBeg oto eminedo Yellow,
MOAIC KEPDBIOEC TOUC NMPWTOUC COU
névrouc!

100

HEALTHIES

Aec avaluTikd Ta healthies cou

Mpovoéuia Yellow

Eioal oto emninzdo Yellow, 6nou dikawouoa pia

CSipa ano TpovouLd.

10% &kmTwon oTa nakéta health up oTo TuAMAa Check up Tne

FevikAg Khvikig Tou JAZE

10€ ol emokéyeic oTic ednuepelougec IaTpikés EIBIKETTES

oto TuApa EnsryevTtwy NeplotaTikwy Tou IAZ0 Fevikh KAIVIKA

20€ latpikéc emokées ora EEwtepika latpela, e MNeviknc

Khivikne Tou IAZ0, pe pavtefol.

10%: exkmrwon ota nadika oyxohika check-up

EEapyupwos healthies

Efapyopwoe 1a healthies cou kai

WEBSITES o

KAilvikng Tou IAZ0, pe pavTtefol.

4 10% ékmTwon oTa MaSika oxohika check-up

E€apyupwos healthies

EEapyupwoe Ta healthies ocou kau

AMEKTNOE UTIPECIES LYELAS Swpedy!

150 0

25
(- HEALTHIES (- HEALTHIES

‘Exmrrvon 25% ora Enioken os eEe1SiIKeUpEVES
npohnmmka nakeTa HealthUP. 1IaTPIKEC EISIKATNTES UE
npovopiakn Tipn 30€

Npovépia eEapylpwong

My card

IASC

Health Loyalty Program

Egapylpwon EgapyUpuwon

BART PYCHYNSKI « PORTFOLIO

MNpooBeoe Tnv kKGpTa cou oTo Pndlakd mopropoAl gou yia
v SIEVKOAUVEIS TIC JuvarAayEc gou & va yvwpilewe avd

naoa oTiypn Touc NMovTouc gou

H kapta pou

AappaveTs autd To npowdnTwd email oto X email, ened syypadfikate oo
nMpoypapun IAZ0 benefits. NMa va sEaodaiiosTs 0T, Ba ouveXioeTs va AaupaveTs
email ue Ta véa pag oto inbox oag (Gx1 oTo paxeio bulk n junk), mapaxkaiolue va

npootéoeTte To benefits@laso.gr oto BipAio SHievwbivoe v oag

Unsubscribe | EmxowvwvijoTe pali pac | 'Opoi & NpoinoBéozeig

| Mokimkn Npooraciac MNpoowmkwy AeSopévuv

D 1AS0. Al workdwade nghls reserved

IAF(} ENIXEIPHEEIE YIEIAE AE . Aswd. Kndguolag 37-30, TK 15123 A& M B09E34525
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Simply Burgers

Fast Food Restaurant

Q www.simplyburgers.gr
SIMPLY BURGERS
Ul Design * DOPE Studio + 2024 2 9

SIMPLY BURGERS

Ti axouoe o Cowboy cou

2 9 £va Bpddu oro Koukdki

SIMPLY BURGERS

»
Kainvneteia K

- ; . ..- ..'
8ékerTn ' o .
| ‘_‘m

YOOTIHIATRS.

L i
(! (a3
B ok s
I *"m_

GODFATHER

H ouviayr) rnou oke@reoal orav OeEAe

XpeidleTal va noUpe KATI AAAS;

To Las Vegan burger ta €xel 6Aa: xelponointo
WnTd unipTéKI and Aivapdéonopo, kaotavo pudl,
apakad, navrZapl kal lanwvikd miso, Je cheddar,

+ BURGER MEAL + W

ORDER NOW!

KaBe EexwploTr oou aTiyun a&icel va ivail
delicious. AnéAquos Ta ayannueva cou MAPAITEIAE TQPA EATRRICE ELRA BC-SE ARR

s ROOM MEAL burgers anoé Ta Simply Burgers kal KAve TIG |
I va KEPAOEIC TNV Napea 3 ] . ceTiToN
i s WL OTIYHES OOU HUBIKEG! | e Google Play

aAnBivé @aynTo.
# Download on the ‘
@& App Store

ORDER NOW! ' ORDER NOW! KATEBAZE TQOIPA TO SB APP

N GETITON

L- > Google Play

P g g —




Greek National Opera

Opera Club « Loyalty Club

(O\ operaclub.nationalopera. gr)

Ul Design » DOPE Studio » 2025

KaAwoopioaTe 0TO

Opera
Club

AyatrnTé/fj [Ovopa MéAoug],

206 kaAhwoopiloupe otnv oikoyéveia Tou Opera Club
NS EBvikAg Aupikig Zknvrg!

Q¢ Opera Lover, amoAauBavere Jovadika TTpovopia
TTOU PEPVOUV TNV EUTTEIpia TNS EAZ Mo KOVTa ¢ €04C:
TIPOTEPQIOTNTA TTNV TIPOTIWANCGH EICITHPIWY,
EKTTITWOEIG, EIDIKEG TTPOOKANTEIG, ATTOKAEIOTIKEG
EKONAWGCEIC Kal TTOAAG aAAa.

AC CEKIVINOOUUE

TIPOTEQQIOTNTA OTNV TTROTTWANCN EICITRPIWY,
EKTITWOEIG, EIDIKEC TTPOOKANCEIG, ATTOKAEIOTIKEG
eKONAWOEIC Kal TTOAAG dAAQ.

AC CEKIVINOOUUE

H Wnoeiakn oag Kdapta

H wneiakn kapta peAoug ival £Toipn yia Apple Wallet
| Google Wallet, woTe va Tnv £xeTe avra padi oag.

KATEBAELTE THN KAPTA ZAZL

NpooBaon GNO TV

Q¢ Opera Lover, éxere mpoofaon oe 3 Opera Passes
yla va atmoAauoeTe online To KAAMTEXVIKO EpY0 TNG
EAZ. Zovtopa Ba AapeTe EexwpIoTo email amo Tnv
Ticket Services pe TEPIOOOTEPES TTANPOPOPIEG.

WEBSITES o

Mpoéopaon GNO TV

Q¢ Opera Lover, exete poofaon ot 3 Opera Passes
yia va armoAauoeTe online 1o KaAMTEXVIKO £pyo TNG
EAZ. Zovropa Ba AdBete Eexwplotd email amrd v
Ticket Services pe TEpIOCOOTEPEC TTANPOYPOPIEC.

Welcome Kit

To Welcome Kit oag etoipaleral kar 8Ba oag TepIPEVEI
oUvTopa oTo Qouayé TS EAZ yia TrapaliaBn — n epTTEIpia
HEAQUG pOAIG Eekival

XpNnoipeg NANpopopieg

ANAKAAYWTE TANMPONOMIA TOY ENINEAOY ZYNAPOMHE ZAZ

AIAXEIPIETEITE TO NMPODIA ZAZ ‘

ENHMEPQGEITE TA TIZ EKAHAQZEIZ

EMKOINONHEITE MAZ| MAZ

BART PYCHYNSKI « PORTFOLIO

20G EUXAPIOTOUHE TTOU £TMAEEQTE va YiIVETE HEPOG TOU
Opera Club. Avuttopovoupe va oa¢ KaAoOopIoOUUE
OTIC aiBouoEc pag Kal va poipacTtoupe padi oag n
Mayeia TG OTTEPAC.

Me ekTipnan,
H opada tou Opera Club
EBvikn Aupikn Zknvn

> %"’E

EGNIKH AYPIKH ZKHNH OPERA CLUB

AdPore autd 1o email £eidn ohokhnpwoare v eyypagr) cog o1o Opera Club
s EBviKAS Aupikfg Zrnvris.

Av dev emBupeite va AapBavere evnpepwnkd emails ) aidomoinoLg OETIKG PE
TO TTROVOMIC KON TIG UTTNRETIES TOU TTPOYPAaUPaTog, TaTnoTe unsubscribe.







GunGan

Goal: Design a flexible content template system that allowed the client to produce a high volume of
on-brand social media and ad content efficiently, without sacrificing visual consistency.

Problem to solve: Build a scalable template that could be repurposed across dozens of posts/ads in
4 languages while keeping the brand cohesive, solving for both design consistency and production

speed for ongoing content needs.

Social Media Posts

S
O eunean s gunganl m q GUNGAN
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INWESTUJ | ZARABIAJ L

Z GUNGAN!

zjistéte vice o

ZAINTERESOWAN
NAPISZ DO NAS!

WWW.GUNGAN.PL

ENTWORFEN,
UM KUNDEN
ANZUZIEHEN!

NECHTESE
PREKVAPIT

nafukovacim byznysu.

CONTENT DESIGN BART PYCHYNSK | PORTFOLIO

ZJEZDZALNIE

ZAPROJEKTOWANE,
BY MIEC STRASZNIE
DOBRA CENE.

40% RABATU

| BLACK |

FRIDAY

Teraz nawet

5 nkowa witgeznia onling, Obowigruje od 24.11.2023 do odwolonio.

- Nowe produkty w ofercie

Zainwestu] | zarabia) dajge innym radosc!

JQ

GUNGAN
e s smmcnste




~

Gungaru? s -

- el R / * o

S S

1 il i 0
T "—"

NAVRHNUTETAK, ABY
ABY PRINASALI ZISK!

O GuncAN
=
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A

—g GUNGAN

| INVESTUJTE

DO VODNIHO

um nicht aus !
der Mode zu kommen
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OKOBY

CONTENT DESIGN

BART PYCHYNSK /|

P O R T"FrOS"-.

x Ti
AKPLPWE
glvaw;

Eivon ouooxomika 1o SEO yuot To Al Ko JIE OWOoTT
E(POPUOYN N EMXELPNON OOV YIVETOL TTAZOV TNy,
Oy oo, kortderadn.

ZTNV MO TPOTPOTN Epeuva yia To GEO,

QVOUPEPETON OTL prTopeic v owEnosig mv
mBovoTnTo £ppdvions £we 40 %.

{ okobyte.com |

H emtidpoor
ToU Al

OTNV EANVIKT] OLKOVOULOX

Prospecting
otnv emoyxn tou Al

O MWANTIE NG VEXG ETIOXTC OEV
POaXVEL “TUPAK” TIEAGTEC,.

P BploKEL TO TLO TIOLOTIK
leads

P Korovoei Tig oveykeg
TOUG TPV KO LAoEL

P Anpuoupyei
ELOTOMKEVPEVX
HVUpOTo
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rrikos Dellarokas

Financial & Insurance Advisory / Personal Branding

strategies

strategies
it INSUDCE =

cighzes i Fini “‘ & ‘“zL‘ﬂ“‘LE -

o
e

Goal: Build a content system for LinkedIn to grow a financial advisor’s personal brand organically, positioning him
as an approachable, trustworthy voice in his target market.

Problem to solve: Finance and insurance content is typically dense, technical, and easy to scroll past. The challenge
was to design graphic content, informal facts and insights about finance and insurance. That felt engaging and
shareable, while still reinforcing the advisor’s credibility and expertise to reach the right professional audience.

Social Media Posts
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BART PYCHYNSK .|
PORTFOLIO

bpdesign.gr bart@bpdesign.gr


https://bpdesign.gr/
https://www.instagram.com/bart.pychynski/
https://www.linkedin.com/in/bartosz-p/

